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Introduction

)

Builders Merchant

Building Index Zdined

ThisBuildersMerchantBuildingindex(BMBIreport containsdatafrom D ¥ Yg@undbreakingBuildersMerchantsPanel whichanalyseslatafrom over
80% of generalistd dzA f RS NB R sajésihiolghout Great Britain. D ¥ YBQillersMerchant Point of Sale TrackingData sets a gold standardin
reliablemarkettrends Unlikedatafrom sourcesbasedon estimates,or salesfrom suppliersto the supplychain,this up-to-date datais basedon actual
salesfrom merchantsto buildersandother trades

BMBItrend datais indexedon the 12 month period July2014to June2015 Themonthly seriestrackswhat is happeningin the marketmonth by month
and includesan in-depth review every quarter. Thistrend seriesgivesthe industry accesgo far more accurateand comprehensivansightsthan that
availableto other constructionsectors

MRAMarketingproducesthe BuildersMerchantBuildingindex,a brand of the BMF,to communicateto the wider marketasthe voiceof the industryas
well asthe voiceof individualExpertBrands CrystalDirect, Keylite RoofWindows, Timbmet, AlumascWater ManagementSolutions,HansonCement,
IKOPLCKeystonelintels,Knaufinsulation,Enconlinsulation,lbstock,NaturalPavingProductsand HeatraeSadiawho provide valuablecommentaryon
markettrendsandinfluences

More data available

ThisBMBIreport providesvaluabletop-levelindicesbut (i K S Nddgiigérablymore data available GfKinsightsgo muchdeeperandincludesalesvalue
data. GfK can quantify market valuesand drill down into contributing categories.tracing product group performance,to focuson aspectsthat are
criticalto you.

GfKcanalsoproducerobustlike-for-like market comparabilitytailored to the requirementsof an individualbusinessAsmore merchantsjoin to submit
their monthly salesout datathe quality of this information canonly becomemore extensiveandrigorous Merchantsor supplierswho are interestedin
acquiringdataor gettinginvolved shouldcontactRickyCoombesat RickyCoombes@gfkom .

TheBMBIwebsiteenablesyouto compareLandscapingrendswith HeavyBuildingMaterials,or Kitchenswith Timberon our interactivecharts

Downloadthe latestreport, readthe newsor searchthroughcommentsor blogsat www.bmbi.co.uk. Followusandthe Experts@theBMBI.
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Overview

Total salesvalue down but fewer trading daysin April show salesper day are up

Yearon year

ThisY 2 y (iBV8BI&eport reflectsthe impactof Easterfallingin April this year, resultingin three fewer trading dayscompared
with April 2016 Soalthoughtotal salesthis April fell sharplyyear on year, averagesalesper day showedthe largestannual
increasen the 22 monthswe havebeenpublishingthe BMBIreport.

Absolutesalesin April 2017 were 6.3% lower, with all but two categoriessellingless HeavyBuildingMaterials, the largest
category was6.6%lower, with Workwear& Safetyweari(-11.6%9 and PlumbingHeating& Electrical-11.5%) weakest

However,averagesalesper dayin April were 9.3% higherthan in April 2016 and all categorieswere up. Fourdid better than
merchantsgenerally,ncludingLandscaping+16.8%) andIronmongery(+11.1%).

Month on month
With five fewer trading dayscomparedwith March 2017, absolutesalesin April fell 13.1% and only Landscaping+6.6%) sold
more.

I LINavérdyesalesper daywere 11.1%aheadof March, with Landscaping+36.2%) strongest Workwear& Safetyweamwas
weakest(-4.7%) and one of only three categoriedo selllessper day.

Other periods

Thefirst four monthsof 2017 were 2.6% aheadof the sameperiod in 2016 (+3.8% adjustedfor trading days) Therolling 12
month period, May 2016to April 2017, was4.1% aheadof the sameperiod a year earlier,on an identicalnumber of trading
days

Index
I LINBUilderd Merchant Building Index was 106.7. Six categorieshad indicesover 100, headed by Landscapingd138.1).
Adjustedfor tradingdays,! LINhdexiWas123.0 andall but two categoriesnvere abovel00

Foradditional,deepercategoryinsightsand benchmarkingpleasecontactRickyCoombesat GfK
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The Expert Panel
Speaking for their markets

Builders Merchant

Building Index Zdined

TheBuilders Merchant Building Index (BMBI) includes a growing panel of industry Experts. In each quarterly report they cartiment o
market, with a particular focus on the story behind the trerd@spertsare leading brands, or brands aspiring to become leadéns,are the

voice of their markets.

The Q1 201Teport, which includes commentary from oexperts is availableere

Meet the Builders Merchant Building Index Experts:

SteveHalford, Group Managing
Director,CrystaDirectis. a . L
Expert forPVCUWVindows and

" crystal

No.1 for choice * No.1 for colour

Andrew SimpsonNational
CommerciaDirectorHansonCement
Ad .a.LQa 9ELISNI
Aggregates ums

Hanson

HEIDELBERGCEMENT Group

Sylly soffR GA2Yy A4 . a

Mike Beard Merchant
DevelopmentDirector, Encon

Insulation ProductsDistribution

INSULATION

JohnDuffin, ManagingDirector,
YSetAGS w22F 24
Expert for RooWindows

keylite<4

Roof Windows

Andy Williamson Group
. Managiggirector IKGPLAs
.a.LQa 9ELISNIL T2

Products uxo
Setting the Standard

Tony FranceSales Director,“
Ibstockis a. L Q& BEckdS N

IBSTOCK

Nigel CoxManagingDirector,
¢CAYOYSG Aa . a.
Timber & Panel Products

®TIMBMET

Everything wood should be

Derrick McFarlandManaging
Dir@ctdd, Keystonelintels is

WKeystone

.a.LQa 9ELISNI T2N [ AWaieSHedting

Paul Rivett Managing Director, R
Heatrae Sadiaisa . L Qa 9E

s LA

SteveDurdant-Hollamby,
ManagingDirector, AWMSs
.a.LQa 9ELISNI 7T
Rainwater & Drainage

ALUMASC _

WATER MANAGEMENT SOLUTIONS.

John SinfieldManaging
Director, Knaufnsulation is

25, aSHiQd 9ELISNI T2

Insulation

knauf

It tA2Rdz00a Aa . a.

Malcolm GoughGroup Sales &
MarketingDirector,Natural Paving

NaturalStone,Vitrified Paving &
Artificial Grasg
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Monthly: IndexandCategories T
Aprll 2016*C Aprll 2017 Builders Merchant

(Indexedon monthly average, Jul014¢ June 2015) Bu I Id I ng Index ~

2016 2017

oo werans | 100 | 1136 | 14| 157 ss1 | ss07] 3598 | 3123 | 1136 7rx | sa7 | ao0s] szze] w0e7]

100
Timber& Joinery Products 100 1089 106.0 1121 107.8 1122 113.3 112.8 113.7 76.1 99.1 1009 121.2 102.9

HeavyBuilding Materials 100 1143 1117 116.2 1119 1144 1146 1134 1141 77.0 94.0 100.1 123.0 106.9
Decorating 100 107.5 1054 108.1 107.8 1125 109.8 108.3 1104 76.3 92.8 97.0 115.6 98.8
Tools 100 106.9 99.8 1040 1015 1024 104.6 1065 1113 748 97.6  101.7 120.7 97.2
Workwear & Safetywear 100 96.3 96.5 107.6 985 98.6 101.0 1109 1332 726 1095 102.7 1141 851
Ironmongery 100 112.8 1109 112.8 111.0 1158 119.8 118.0 119.9 84.6 107.5 109.4 129.2 107.5
Landscaping 100 137.7 1442 14477 1320 129.2 1199 110.2 97.2 62.4 71.0 87.7 1295 1381
Plumbing Heating & Electrical 100 1108 1014 103.3 1005 103.6 111.7 116.0 1324 940 1149 116.1 128.7 98.3
Renewablest Water Saving 100 67.1 64.8 75.5 63.7 63.1 72.8 61.2 73.4 42.4 68.1 76.2 90.3 68.2
Kitchens& Bathrooms 100 106.7 98.0 107.6 101.7 105.3 1114 1094 121.7 83.8 98.1 110.2 123.6 99.3
Miscellaneous 100 113.1 1074 113.3 1153 1145 1157 1136 122.2 92.6 1132 108.8 1244 1034
Services 100 111.3 116.7 116.1 1155 1152 1111 108.3 107.1 81.3 87.8 95.0 115.0 100.6

*Qick the web link below to see the complete series of indices from July 2015.

4 Sourcrk DFTYQa
Builders Merchants
Total Category Repo
July 2015 ta\pril 2017

—
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Monthly: Index

Adjustedand unadjusted Builders Merchant
forJtrading days J Building Index Zdined

Total Builders Merchants Index v Total Adjusted for Trading Days Index

Indexed on July 2014 - June 2015
130

=@=Total Builders Merchants Index =@=Total Adjusted for Trading Days Index

120 A ,

N\ /

\

INDEX
=
(=)
o

ZZ / /

70 T L] L] T L] T T L] T L] L] T T T T L] L] L] L] T T L]
Jul 15 Oct 15 Jan 16 Apr 16 Jul 16 Oct 16 lan 17 Apr 17 2 Sourc DFYQ&i
Tradin J Builders Merchants
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Monthly: Index and Categories

I Builders Merchant
April 2017ndex Building Index Zdined

April 2017 Index

Indexed on July 2014 - June 2015 138.1

140

130 —

120 —

110 106.7 —— 106.9 —— 107.5

102.9 103.4
100.6 .
100 —_— ||

T T - T | | — T T
99.3
97.2 98.3 98.8
90 -
Categories Categories

underperforming outperforming

INDEX

85.1

80

70 -
68.2

W4 Sourc DFYQa
4 Builders Merchants
Total Category Repo
July 2015 to April 2017

—
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Monthly: Sales Indices

' ' Builders Merchant
%?J#Z?iﬂgggylgadjusmd Building Index Zdine

)

Monthly: Year on Year

16%
I Adjusted for trading days I Current month egp=nadjusted
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4Sourcey DFYQa
GrK Builders Merchants
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Monthly:this year v last year

- : - Builders Merchant
April 2017 sales indices Bnilding Index

April 2017 index v April 2016 index
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Monthly:this year v last year

April 2017 average

sales per day indices

)

Builders Merchant

Building Index Zdined
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Monthly:this month v last montk
April 2017 sales indices

April 2017 index v March 2017 index
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Monthly:this month v last montk

Apl’ll 2017 average Builders Merchant
. T Building Index Zdine
sales per day indices uilding Index

)

April 2017 index v March 2017 index

Average sales per day indices
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Quarterlyindex and Categories
Quarter 1 2016* to Quarter 1 2017 Builders Merchant

(Indexedon July 2014 to June 2015) Bui |dlng Index

)

VALUE EX VAT £ 1,2016| Q2,2016| Q3, 2016| Q4, 2016| Q1, 2017
Total Builders Merchants 113.6 112.9 100.9 106.0

(0]0]
Timber& Joinery Products 100 100.0 109.0 111.1 100.7 107.1

HeavyBuilding Materials 100 99.3 114.1 113.6 101.4 105.7
Decorating 100 99.6 107.0 110.0 98.2 101.8
Tools 100 97.8 103.5 102.8 97.3 106.7
Workwear & Safetywear 100 108.2 100.1 99.4 105.5 108.8
Ironmongery 100 107.5 112.2 1155 107.4 115.3
Landscaping 100 89.9 142.2 127.0 89.8 96.1
Plumbing Heating & Electrical 100 112.0 105.2 105.3 113.9 119.9
Renewablest Water Saving 100 74.1 69.1 66.5 59.0 78.2
Kitchens& Bathrooms 100 103.7 104.1 106.1 104.7 110.6

Miscellaneous 100 108.1 111.3 115.1 109.4 115.5

Services 100 99.3

101.0 114.7 113.9 98.9

*Qick the web link below to see the complete series of quarterly indices from September 2(

4Sourcdk DTYQa
(@17 |4 Builders Merchants
Total Category Repo
July 2015 tdMarch 2017

—
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Quarterly:index

Adjusted andunadjusted Builders Merchant
forJtradin gdays J Building Index Zdined

W4 Sourc& DFYQa
12 .4 Builders Merchants
Total Category Repo
July 2015 tdMarch 2017

Trading
days: 60 62 63 65 60 64

—
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