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(unadjusted for trading days) 23 '0/ e
+21.0% I 2 T
£ 0

+12.2%
April 2022 value
— sales were 0.9%
down on April
2021, driven
g g g g more by price

H H 0
Year to date Year to date inflation (+1 7 /°)

total sales up 12.2% total sales up 23.7% than volume
on Jan 2021 - Apr 2021 on Jan 2019 - Apr 2019 sales (_1 5 30/0)

Total sales down 0.9% Total sales up 21.0%
on April 2021 on April 2019

v

-0.9%

Note: As one or two year comparisons are still likely to produce some unusual differences, we are comparing figures with 2019, where possible, to give a pre-Covid three-year comparison
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IntrOdUCt|0n Builders Merchant
Builders Merchant Building Index Building Index

ThisBuildersMerchant Building Index (BMBI)report containsdatafrom D T Yg@undbreakingBuildersMerchantsPanel which analysesiatafrom over 80%
of generalistd dzA f RS NIB Ksaléstheo@hout GreatBritain D F YBGildersMerchant Point of SaleTrackingDatasetsa gold standardin reliable market
trends. Unlikedata from sourcesbasedon relatively smallsamplesor estimates,or salesfrom suppliersto the supplychain,this up-to-date datais basedon
actualsalesfrom merchantsto buildersandother trades L (itfe@fore a very goodproxyfor housingRML

Themonthly seriestrackswhat is happeningin the market month by month andincludesan in-depth review every quarter. BMBlIndexdata is calculatedon
the 12 month baseperiod July2014to June2015 Thistrend seriesgivesthe industry accessto far more accurateand comprehensivansightsthan that
availableto other constructionsectors

ExecutiveSummary
Shortof time andjust want to readthe headlinesownloadan ExecutiveSummarythat providesa snapshoton valuesalesandtrendsfrom . NJ (. dkAyTORBS N.
Merchantsfor April2022here.

BMBIExpertPanel
MRAResearctproducesthe BuildersMerchantBuildingindex,a brand of the BMF,to communicateto the wider marketasthe voiceof the industryaswell as
the voiceof individualExpertBrands Meet the Expertsand readtheir commentson pagesb and 6 of this report or readtheir previouscommentshere.

Recognitionfor BMBI

Oneof the aimsof BMBIisto reachacrossandbeyondconstruction L (in@syndicatedo a growingnumberof trade magazines ﬁ
in different sectorson aregularbasis Outsidethe industry,economistsbanks,consultanciesinvestmentbodiesandthe big Department for
accountantgegularlyrefer to it and BMBlisreferencedalongsidethe Officefor NationalStatistic§ ONS)atain the Government Business, Energy

Departmentfor BusinessEnergyand Industrial Strategy(BEIS)monthly constructionupdate Downloadthe latest update here. & Industrial Strategy

More data available
ThisBMBIreport providesvaluabletop-levelindicesbut (i K S Ndgilarablymore data available GfKinsightsgo much deeperand include salesvalue data.
GfKcanquantifymarketvaluesanddrill downinto contributingcategoriestracingproductgroup performance to focuson aspectshat are criticalto you.

GfKcanalsoproducerobust like-for-like market comparabilitytailored to the requirementsof an individualbusinessAsmore merchantsjoin to submittheir
monthly salesout datathe quality of this information can only becomemore extensiveand rigorous Merchantsor supplierswho are interestedin acquiring
dataor gettinginvolvedshouldcontactEmilevan der Rystat emile.van-der-ryst@agfkcom.
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The Expert Panel

Speaking for their marketsl Builders Merchant
peaxing Building Index Zdiael

)

The Builders Merchant Building Index (BMBI) includes a growing panel of industry Experts. In each quarterly report thay@othme

market, with a particular focus on the story behind the trends. Experts are leading brands, or brands aspiring to be@nfnevieadre the
voice of their markets.

The Q1 2022 report, which includes commentary from our experts is avdilaide

Meet the Builders Merchant Building Index Experts here and on the next page:

Expert for Drylining Systems: Expert for Bricks & Roof Tiles: Expert for Natural Stone & Porcelain Paving:
= Wienerberger
Gordon Parnell KevinTolson Krystal Williams
Sales Director British Commercial Director Managing Director
Gypsum Wienerberger UK Pavestone UK Ltd

Read latest comment: Q1 2022 Repor Read latest Comment: Q1 2022 Repo

—

Read latest Comment: Q1 2022 Report

Expert for Civils & Green Infrastructure: Expert for Lead: Expert for WoodBased Panels:

. ()
@ PO'Yp' pe M i West fraser
MidlandLead
Clark McAllister

KyleHazeldine Simon WoodsEuropean Sales Marketing
Sales Director Polypipe Civils & Sales & Marketing Manager & Logistics Director
Green Urbanisation

Midland Lead ; / West Fraser (formerly known as Norbord)
Read latest Comment: Q1 2022 Repoft|: Read latest Comment: Q1 2022 Report

Read latest Comment: Q1 2022 Repo

~
&
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Expert for Roof Windows: Expert for Pv&J Windows & Doors: Expert for Shower Enclosures and Showering:
40 4 P—— T\
keylite <4 rystail/}\/: LAKES
No.1 for choice ¢ No.1 for colour
Roof Windows
JimBlanthorne Kevin Morgan Mick Evans
Managing Director Group Commercial Director Operations Director
Keylite Roof Windows Lakes

The Crystal Group
| Read latest Comment: Q1 2022 Repofrt

Read latest Comment: Q1 2022 Repo Read latest Comment: Q1 2022 Report

Expert for Mineral Wool Insulation: Expert for Cement & Aggregates: Expert for Paint:
knauf fif Dulux?
“*Hanson Jax
HAEIDELBERGCEMENTGroup TRADE
Neil Hargreaves Andrew Simpson PaulRoughan
Managing Director PackedProductsDirector Trade Merchants Sales Director
Knauf Insulation HansonCement Dulux Trade

Read latest Comment: Q1 2022 Repor| Read latest Comment: Q1 2022 Repd Read latest Comment; Q1 2022 Report

Expert for Website & Product Data Management Expert for Steel Lintels: Expert for Adhesives & Sealants:
Solutions:
eCommonSense WKeystone E ' Bostik
Andy Scothern Derrick McFarland Mathew Whitehouse
Managing Director Managing Director Marketing Director
eCommonSense Keystone Lintels Bostik UK

Read latest Comment: Q1 2022 Rep Read latest Comment: Q1 2022 Report

Read latest Comment: Q1 2022 Repo

‘ Contents www.bmbi.co.uk info@bmbi.co.uk @theBMBI


http://www.bmbi.co.uk/
mailto:info@bmbi.co.uk?subject=Enquiry%20From%20BMBI%20Report
https://twitter.com/thebmbi?lang=en-gb
https://www.bmbi.co.uk/experts/neil-hargreaves/
https://www.bmbi.co.uk/experts/andy-simpson/
https://www.bmbi.co.uk/experts/paul-roughan/
https://www.bmbi.co.uk/experts/kevin-morgan/
https://www.bmbi.co.uk/experts/jim-blanthorne/
https://www.bmbi.co.uk/experts/mick-evans/
https://www.bmbi.co.uk/experts/derrick-mcfarland/
https://www.bmbi.co.uk/experts/andy-scothern/
https://www.bmbi.co.uk/experts/mathew-whitehouse/

Overview 1

)

Builders Merchant

Building Index Zdine

April 2022 value sales were 0.9% lower, despite 17.0% price inflation

¢c201f . dzZAf RSNEQ aSNDOKIyida @FftdzS altSa gSNBE nod: 239N
year. However, prices increased +17.0% while volume decre&Se2P6.Six categories sold more. Kitchen & Bathrooms
(+15.8%) did best. Five other categories did better than Merchants overall, including Plumbing Heating & Electrical (+6.7%)
Heavy Building Materials (+2.2%) and Workwe&afetyweai(+0.9%). Among six categories selling less than Total Builders
Merchants, were Timber & Joinery Produc& 3%), Ironmongery%.3%) and Toolsg.5%). Landscapinglé.1%) was weakest
in April. Total likfor-like sales (which take trading day differences into account) were 4.3% higher.

April 2022 v April 2019

Total sales this April were 21.0% higher than the same month three years ago, with one less trading day this year.ri&t categ
sold more, with growth driven by the strength of Landscaping (+40.3%) and Timber & Joinery Products (+34.1%). Most oth{
categories grew more slowly, including Heavy Building Materials (+16.2%), Kitchens & Bathrooms (+14.3%) and Plumbing
Heating & Electrical (+9.1%)veralllike-for-like sales were 27.4% higher.

April 2022 v March 2022

Total Merchants sales were 10.5% lower in April 2022 than in March 2022, with four less trading days this month. Only
Landscaping sold more (+0.4). Toel$(8%), Decorating)3.1%) and Timber & Joinery Produetsl (9%) were weaker.
Renewables & Water Savin@§.4%) was weakest. Total lika-like sales though were 8.4% higher.

April Index

. . . . . . o | Buil der s o
April's overall BMBI index was 149.3, particularly helped by Landscaping (220.8), with two less trading days this pda@edhe i
for almost all categories exceeding 100, including Timber & Joinery Products (172.3), Heavy Building Materials (140.4) and value sales were
YAGOKSYa 9 . FTGKNR2Ya 6mMomMPpOd hyteé wSySsgl of -BalikedndexivasS NI (IR KL N RAIC 4

163.1. same month last
Last 3 months, year on year year. Prices

i 0
Total value sales in the last three months February 2022 to April 2022 were up 9.3% on the same period last year, F2bruar 'ncre_ased 17.0%,
to April 2021, with one less trading day in the most recent period. Eleven of the twelve categories sold more. Kitchens & while volume

Bathrooms (+22.1%) increased the most. Plumbing Heating & Electrical (+12.8%), Heavy Building Materials (+10.9%) and [EGSIM=t-11=1o N o) VAN KSRCLY:
& Joinery Products (+10.2%) were also well up. Landscapi@gd)lagged behindTotal likefor-like sales were 11.1% higher.

Overviewcontinuesorii KS y SEG LI 3SX
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Latest three months v previous three months

Total sales in the latest three months February 2022 to April 2022 were 22.7% higher than in the previous three months,
November 2021 to January 2022, helped by three more trading days in the most recent period. All categories sold more.
categories did better than Merchants overall: Seasonal category Landscaping (+67.4%) was strongest, and Heavy Building
Materials (+23.5%). Weakest category, Workwear & Safetywear (+0.1%) was flat. Tdtatlke=sales were 16.8% higher than
in November 2021 to January 2022.

Year to date, yeaon-year

The current year to date January 2022 to April 2022, were 12.2% higher than in the previous period, January 2021 td Apri
with one less trading day in the most recent period. All categories sold more. Kitchens & Bathrooms (+23.5%) was stronge
Renewables & Water Savings (+21.2%), Timber & Joinery Products (+14.4%), and Plumbing Heating & Electrical (+14.0%
grew strongly. Workwear & Safetywear (+0.1%) was flat. Totaldiklike sales were 13.6% higher.

Year to date v 2019

Sales in the last four months of 2022 were 23.7% higher compared with January 2019 to April 2019, with one less traling
categories sold more. Landscaping (+47.8%) and Timber & Joinery Products (+38.9%) were strongest. and Renewables §
Saving (+28.6%) also eperformed merchants overall. Tools (+5.9%) and Decorating (6.4%) were weakeg&irlike sales
were 25.2% higher.

Looking back three
MAT

years (before Covid),
Total Merchants sales in May 2021 to April 2022 were 19.3% higher than in the same 12 months a year earlier, with two |1l RlaRlg =R R{01018
trading days in the most recent period. Eleven of the twelve categories sold more. Timber & Joinery Products (+33.7%) an months of 2022 were
Kitchens & Bathrooms (+22.9%) were strongest. Most categories grew more slowly than Merchants overall including Plu .
Heating & Electrical (+18.6%), Heavy Building Materials (+15.9%) and Landscaping (+9.3%). Workwear & S&fe8tyeas 23.7% higher
the only category that sold less. Total Hie-like sales were 20.3% higher. compared with

3-year MAT January 2019 to
: . . : : . April 20109.
Total Merchants sales in May 2021 to April 2022 were 18.7% higher than in the 12 months May 2018 to April 2019, with t

trading days in the most recent period. Ten of the twelve categories sold more, with Timber & Joinery Products (+43.1%)
Landscaping (+37.1%) well up. Most categories grew more slowly including Heavy Building Materials (+10.8%), Kitchens §
Bathrooms (+9.1%) and Plumbing Heating & Electrical (+2.9%). -bogi$)(was weakest. Total liker-like sales were 19.7%
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Monthly: This year v last year

April 2022 sales Builders Merchant

One less trading day this year. L-fke-like sales take trading day differences BUl|d|ng Index
into account.

)

74 SourceDT Y Qa

April 2022 v April 2021 D100 Mercrants

July 2015 to April 2022

559 B Absolute sales Like-for-like sales
(o]
©BMBI 2022 Values shown for
20% absolute sales
15.8%
15%
10%

5%

0% - .

Rk
5% | -2.3%

555 5.3% 5.0%
-10% - < >
Categories Categories
-15% — - .
-14.1% underperforming outperforming .
Seven categories sold
- 0, .
20% . more this year
& compared with April
@Q& 2021. Kitchens &
N

Bathrooms (+15.8%)
did best.
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Monthly: Year on Year
Absolute and Likéor-like sales Builders Merchant

One less trading day this year. L-fke-like sales take trading day differences BUl|dlng Index
into account.

)

Same chart with scale se . Yearon-year sales peaked
to showCovid slummand Monthlv Sd IeS. Year on Yea r at +419.2% in April 2021 gy SourceD ¥ Y Q &
30%| first anniversary peak | € Builders Merchants

Total Category Repo
July 2015 to April 2022

Monthly sales: Year on Year

[ I Absolute sales D Current month Like-for-like sales
25% | =

s § 0§ & § 3§

5%

0%

-5%

©BMBI 2022

Sales growth in April
(-0.9%) was lower

: than in March

Jul Oct Jan Apr Jul Oct Jan Apr Jul Oct Jan Apr Jul Oct Jan Apr Jul Oct Jan Apr Jul Oct Jan Apr Jul Oct Jan Apr (+9.8%)

2015 2016 2017 2018 2019 2020 2021 2022 ’ ’

Yearon-year sales slumped
to -73.6% in April 2020

-10%
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Monthly: This year v 2019

April 2022 3year sales

One less trading day this year. L-fke-like sales take trading day differences
into account.

3-year comparison: April 2022 v April 2019

I Absolute sales Like-for-like sales

60%

Builders Merchant

Building Index Zdine

)

"4 SourceDTYQa
{| Builders Merchants
Total Category Repo
July 2015 to April 2022

©BMBI 2022 Values shown for
S0 Categories Categories absolute sales
0 underperforming outperforming
< g 40.3%
40%
34.1%
30%
21.0%  21.7%
20% 16.2%
13.1% 143% Value sales of
9 .
10% 5 oo —9.1% 10 2% Landscaping
3 2% 4 5%  5.1% ° (+40.3%) and
. Timber & Joinery
0, ,
0% . N . . Products (+34.1%)
C.,
Q&" O@’S“\ og.?" «0 ,;\Q c\&'b Q}.;\ @o %,z,&“ ob‘)g &@\“ grew much faster
ﬁ\% & & & ° & & & S than other categories
N A & & & n & b compared with April
SIS & N <Y 2019.
¥ <&
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Monthly: This month v last mont*

April 2022 sales

Four less trading days this month. Lke-like sales take trading day
differences into account.

April 2022 v March 2022

I Absolute sales Like-for-like sales

AT

Builders Merchant

Building Index

"4 SourceDTYQa
{| Builders Merchants
Total Category Repo
July 2015 to April 2022

30%
Categories Categories Values shown for
underperforming outperforming absolute sales
20% P .
10%
0.4%
0% T T T T T T T
I I I I I I Total April sales
-10% - 0
105%  -102%  -10.2% were 10.5% lower
ooy -la1% 131%  -13.0% -11.9% than in March, not
-20% - o.8%  clsaw T helped by four less
-20.3% trading days. Like-
26.4% ©BMBI 2022 for-like sales were
-30% — W
P N o o M o N © 8.4% higher tha_n
= &L & & & &8 March. Landscaping
< 2 . o )
'5@* ‘&Q . Da\ ‘5‘1"@ o“\({\ K ° ,50& (+04%)
- % & N N X :
& 58 & outperforming other
& & & categories.
2 S )
IS )
<® &
Q
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Latest 3 monthst last year

February 2022 to April 2022 sales Builders Merchant
One less trading day this year. L-fike-like sales take trading day differences BUI|dlng Index

into account.

3 months Feb 22 to Apr 22 v 3 months Feb 21 to Apr 21

B Absolute sales Like-for-like sales

30%
©BMBI 2022

25% 22.1%

20%

17.2%

15% 12.8%

10.2% — 10-9%

10% __87%— 3%
7.2%
5.3%
5% 3.8%
1.7% 2.1% I
0% T - T - T T T T T

-0.2%
co < >
5% Categories  Categories
underperforming outperforming
-10%
< 5 & & N4 & &
R <9 & & ¢ B3 <
Y Y & o &) «
b" ’é\e (\((\ (_,e>\’b '&Q} %'6{'(\
N q;j \&o {S\\L’ < @
e:b‘\ é&
- X
0‘\_ {_{&9
AN
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Total Category Repo
July 2015 to April 2022

Values shown for
absolute sales

Total sales in the last
three months were
9.3% higher than in
the same period last

year. Kitchens &

Bathrooms (+22.1%)

was strongest.
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Latest 3 months: 2019

February 2022 to April 2022@ar sales

One more trading day this year. Lita-like sales take trading day differences

into account.

©BMBI 2022

Categories

underperforming
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Categories
outperforming

»

<

»

" 4SourceDT Y Qa
1| .{ Builders Merchants
Total Category Repo
July 2015 to April 2022

Values shown for
absolute sales

Total sales in the last
three months were
26.4% higher than in
the same period
three years ago (pre
Covid). Landscaping
(+51.2%) was
strongest.
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