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D T ‘Bdlders Merchants Panel started collecting data in July 2014, aindradldata in the BMBI is indexexh the 6 month period July 2014
to December 2014. Thmonthly series tracks what is happening in the market month by month and includesdaptimreview every
Quarter. This trend series gives our industry access to far more accurate and comprehensive data than that availabledustitietion
sectors

DatafromD ¥ Y Q& Maizhant®REanEkis setting a new standard to give riablemarketpicture. Unlike data from sources based on
estimates, or sales from suppliers into the supply chain, thisoegate data is based on actual saleg rom merchantsto builders and
other trades.

Measuring the level of RMI work in the economy is hugely important to everyone including Government. Yet until now thetdéeas
any decent measure of RMI, or even an approximation @hieBuilders Merchants Panel providaseliable measuren a national scale.

We recognise the importance of sharing this data. In this spirit, MRA MarkesimgroducestheBuilders Merchant Building Index to
communicate to the wider market as the voice of the industry as well as the voice of individual Expert Brands. Thishyeartesyw Expert
BrandsKnauflnsulation KeyliteRoof Windows and@imbmethave joined the existing five ExperfdumasdVater Management Solutions,
IKO plc, Hanson Cement, Keystone Lintels and Crystal Direct.

GfKinsights go deeper than the category sectors contained in this document. They can trace product group performance aadurask f
that are relevant to you. GfK can also produce robustftikdike market comparability tailored to the requirements of an indual business.
As more merchants join in to submit their monthly sabes data the quality of this information can only become more extenai
rigorous. Merchants or Suppliers who are interested in getting involved should contact Ricky Coomioés.atoombes@agfk.com
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Overall Index an@ategories
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Overall Index an@ategories

March 2016

March 2016 Index

Indexed on monthly average, July-December 2014
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Overall Index an@ategories

March 2016

March 2016 v March 2015
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Q u arte rly Re po rt Builders Merchant

March 2016 Building Index Zedine

March 2016 v February 2016
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Overall Index an@ategories

Q uarte I‘Iy (Indexed on July to December 2014)

VALUE EX VAT £ Q1, 2015 Q2, 2015 Q3, 2015 Q4, 2015 Q1, 2016
T — e | 1os 007

10
Timber, Shee®& Joinery Products 100 96.3 104.3 108.4 96.7 100.2
Heavy Building Materials 100 95.2 108.0 109.7 95.3 100.1
Decorating& Renovation 100 93.2 100.5 108.7 96.6 98.0
Tools 100 90.8 97.4 99.5 92.3 94.9
Workwear & Safetywear 100 95.5 95.1 105.5 102.4 105.7
Ironmongery 100 98.5 105.0 110.1 102.5 108.4
Landscaping 100 87.0 141.3 124.1 87.1 96.3
Plumbing,Heating & Electrical 100 106.1 100.5 105.8 110.8 113.9
Renewablest Water Saving 100 99.3 93.4 81.0 88.8 72.8
Kitchens & Bathrooms 100 99.8 100.1 106.5 98.5 103.7
Miscellaneous 100 93.8 93.4 100.0 95.8 104.6

Services 100 97.4 101.5 107.6 98.7 100.7
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Q u arte rly Re po rt Builders Merchant

Q12016 Building Index Zdined

Quarter 1, 2016

Indexed on 3-month average, July-December 2014
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Q u arte rly Re po rt Builders Merchant

Q1 2016 Building Index

Quarter 1 2016 v Quarter 1 2015

130

120

10.1% 10.7% 10.7% 11.6%

110

7F 204 E—
4% 3.0% 2.0% 2.5% 5.1% 5.2% 5.4% I
100 | ---I,l,l,l,. |

90 |

INDEX

80
— Categories underperforming Categories outperforming =—————)

70 26.7%

y
GFK { 2dzNDSY DFYQa . dzif RSNE  acSadddfy RogSitdMaroh 2006 / F 6 S32NE wS L2 NI




)

Q u arte rly Re po rt Builders Merchant

Q1 2016 Building Index

Quarter 1 2016 v Quarter 4 2015
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Overview -

Builders Merchants

JohnNewcomb, Managing Director BMF

The industry is getting solidly behind the Builders Merchant Building Index, and we nowighaikeading
IndustryExperts to explain trends and their markets.

Year on Year

¢c2GFf . dzZAf RSNEAQ aSNOKIyld Y2ydkKfte alfSa gSNB dzd HOH: kofiesaéredNOK H s
up. The two largest categories grew more slowly, with Heavy Building Materials up 1.7% and Timber Sheet & Joinery P#oHigtter0.

Sales in Q1 2016 were up 5.4% on Q1 2015 with totalAek salesut of £1.27bn compared to £1.20bn. Q1 sales also rose by @h6%4
2015.Therewas strong growth in each of the first three months with both January and March up over 2% growth year on year despste one le
trading day in each month.

Landscaping (+10.7%) and Plumbing Heating & Electrical (+7.3%) were amongst the strongest categories in Q1 2016. higdaycBiailsli
grew 5.2% and Timber Sheet & Joinery Products came in 4.0% higher.

March 2016 v February 2016

March sales were up 8.6% compared with February 2016. All categories increased except Workatety\®ear-0.9%). Landscaping
(+30.1%) improved the most. Heavy Building Materials (+9.2%)eytdrmed total merchants but Timber Sheet & Joinery Produc&()
grew more slowly.

Indices

al NOKQa ¢2GFf . dzAf RSNB aSNOKL yiv hipdskas Bafginallypositde (160.7iandinplon2Qy 2055 6 Nzl
(96.2).

Year on year Q1 2016 growth of 5.4% is encouraging. However the recent ONS construction output figures are down 1.9%edwch h
challenged by the Construction Products Association (CPA). Our data which i is not an estimate but ovec8@salesout supports the

/t1 Q& vm ad2NBSed hb{ FTAIdNBA KI S 6SSy NBOAASR Ay (&tishadtualy a2
happening in the market.
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Q u arte rly Re po rt Builders Merchant

Q1 2016 Building Index

Quarterly Index

Indexed on 3-month average, July-December 2014
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Q u arte rly Re po rt Builders Merchan

Adjusted for Trading Days Building Index

Total Builders Merchants Index v Total Adjusted for Trading Days Index
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Expert Pane|l crvstafil:

No.1 for choice e No.1 for colour

PVCU Windows & DOOr%artof Timber, Sheet & Joinery Products )

SteveHalford, Managing Director Crystal Directisa . L Q& fo@PR¥@JISMdiows & Doors.

. dzA f RSNA Q Y S NDWKwinddwa &ahd doord af@rovéir explasively fast. Starting from a small base of merchargs sell
bespoke PV@ in 2014, the number of merchants selling it grew substantially in 2015. Sales to builders in the first thres ohdmih
year are around 10 times sales in the first quarter of 2015.

Why this explosive growth

When builders discovered the benefits of PM@indows and doors they switched rapidly from timber but they had to buy®VC

GAYR26a FTNBY GAYR2g YI ydzZFl OGdzNBENE 0 S OUdMeShadisizaet i@ SeNEmber MIBIWO K | v 1 & R,
in stock sizes, like other products, but PN a bespoke business and it was difficult for merchants to sell bespoke. &wdbwibnt

elsewhere. Merchants also lost the sales of other products they bought with windows and doors

A

YIfyl&soAd Sl ae& F2NJ

2AGK | aSNBAOS |yR adzLIlR2 NI GKIFG§Qa RSRA a2
N 0dzZA f RSNRYBUYSNOKF yia |

0SalLkR1S 6AYyR2¢6a YR R22NA i GKSANI O
windows, doors & conservatories are also growing.fast

SR
s

Making it possible and overcoming the fear of bespoke means closing the skills gap with training dvasecthbser friendly salions.

LyGdA GA @Sy aSOdz2NBX O2y FTAIAdzNI (02NJ a2FG 61 NB Syl of Sa desikd ENE YR 0
hardware and colour of the window they want at the prices and terms they pay, while it prevents them ordering impossible

configurations. It means providing quality products delivered in a few days, direct to the bualdether benefit to mercharg as they

needno specialist logistics for safe and secure transportation

Starting with independent and regional merchant chains, the national merchants have followed and are now throwing their weigh
behind the bespoke PV@ market. We expect further fast growth.
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Roof Windows

Expert Panel

Roof Wi ndOWSpart of Timber, Sheet & Joinery Products)

JohnDuffins  al yIF 3Ay3 5ANBOUO2NI YSetAOGS w22F 2AyR2ga

The roof window market had a strong start to the year with a busy first quart@#&ip on the first three months of 2015. Thweerall A
YIEN] SG YIe y20 KIFI@S 06SSy o6dz2eél yiG odzi GKS WNR2Y Ay | NMBI2FQ YIN] S
the south east where living space is limited and at a premium. This market is a big driver for roof windows.

W22Y AY | NR2FQ A& 6S02YAy3 | o0ATIASNI LI NI 2F (GKS YAdstifg2 NI £ | NBHS
buildings, mostly by small builders. Homeowners and landlords are making the most of the space available. Rising hauskepitices

harder and expensive for people to move. Converting unused space in the roof to a practical, relatively low cost liisiag area

attractive alternative. Many loft conversions in existing homes are highly energy efficient, comfortable and airy; oneetitetr®oms

in the home.

Roofwindow design is evolving quickly to reflect changing regulations as for the first time their performance is includethiged&\P
to ensure thermal bridging is minimised. This makes it important for merchants to select and stock products which featoeedenh
thermal efficiency as standard.

Similarly the much reported skilled labour shortages are prompting builders to favour products which are quick and easy to it and th
is a further factor for merchants to consider when choosing products to promote.

Ashomeowners and builders increasingly switch on to the value of the space above them roof windows are becoming a key design
feature, making buyers more aware and open to higher specification versions. This is a positive trend for merchantsagothgsor
the opportunity to promote added value products will result in additional sales revenue from roof windows.




Expert Panel =I'™MBMET

Timber & Panel Prod UCSurt of Timber, Sheet & Joinery Products)

Nigel Cox, Managing Director Timbmet.isa . L Q& foOTnbi &Banel Products.

The market foritmber andpanelproductsis ahead of 2015.

Housebuildersparticularly national housebuilders, have been building more which has a positive impact on sate&oéndpanel

productsh ¢ KS NBOSYy G aINBSYSyildz 2N wadadl adSYSyid 2F AyaSyaQ air3aySR o@
and a number of other companies is good news for Britain and construction. The agreement commits big housebuildersadalgignifi
AYONBIaS (GKS ydzYoSNJ 2F yS¢ K2YSa GKSé& o0dAtR (2 YSSG (GKS D2gSNYyY

Thedebate about Brexit has created uncertainty. Businesses are delaying project decisions and investments until the outcmme is k
Timber is an international business with products sourced from all over the world, and the uncertainty is also affecingeenaths.
Hardwood is bought six to nine months ahead, and although importers plan for variations, the timber they buy may varydiyass m
5% either way depending on the US dollar or Euro rates. When these prices feed through into the market they have a difeaptive
This instability is likely to extend some months beyond the referendum.

Increasinglycustomers want to know their timber and panel products are sustainable. China and the Far East play a big part in timber
markets worldwide, particularly in plywood, but concerns about sustainability and its environmental impact are drivirgnthe tr

towards certified products. We are seeing certified OSB used as a substitirarEasternplywood as deforestation concerns and lack
2F GNIY OSFoAfAlGe YSIy (FatEasteriplad cémeNfom.i2 1y 26 6KSNB (KAA

Atthe other end of the plywood spectrum, demand for Birch plywood continues to grow, particularly throughout mainland Europe.
Consequently, this is resulting in supply shortages to the UK, and purchasers will need to be mindful of this when gongiderin
stock levels.




Expert Panel

Civils, Metal Rainwater & Drainagerot Heavy uiding Materials)

SteveDurdantHollamby Managing Director Alumasc Water Management Solutidd§VMS)
Ad . a.LQad 9ELISNI F2N/APAtasz aSalt wkAygl idSNI 3 5NIF A\

A mild winter and spring has been good for trading, particularly for matawateranddrainage Sales in the first quarter were up 6%
2y flFrad @SINE FKSIFIR 2F SELISOiGlIdA2yad hNRSNI o6221a& | NRlopm@ 2 Rd . dzi
into sales.

TheA yRdzA i NE A& SELISNASYOAYy3a Wailhl NBFGAZ2Y Ay GKS &dzLILIX eproQréss, Ay Qd /[ 2y
GKAOK A& aft2gAiy3d alfSad ¢KSEQNB y20 Ayg@gSadAiy3d Ay Yaddinyg 2N] SNAE |
of Brexit is compounding the problem. Our industry desperately needs more skilled tradesmen but banks are not lendirenchoney

investment in new company staups is being held back until people know where they stand on Europe.

Incivilg YdzOK 2F G(KS INBpGK A& GASR dzlJ Ay WHKEGQa G2 O2Y8BWE ¢KSNB A
R2y Qi SELISOUG (G2 aSS4niokts o0SySTAGa F2N I y2GKSNI o

Havingbeen kicked back to the Commons by the House of Lords, potential amendments to the Housing and Planning Bill will affect the
rainwateranddrainagemarkets. The new Bill, currently in consultation, aims to improve the housing shortage, and could potentially
fasttrack thousands of new homes through planning. The extent of environmental impact assessment and consideration oflsustainab
surface water management has become a tussle between the Lords and Commons.

With more violent storms, heavy rains dropping more water in atlay previously fell in a year, and extensive flooding, the focus
should be on designing buildings and surrounding hard standing with the capacity and resilience to cope with additicatat r&ifew
also need to balance the mix of soft and engineered sustainable drainage to achieve practical solutions at any scaiergguées|
joined-up solutions and integrated thinking from rain to drain.
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HEIDELBERGCEMENT Group

Expert Panel

Cement & Aggregatetof Heavy Buiding Materials)

Keith Ellis, Commercial Director Hanson Cementia . L Q& fo9GemadtNIAggregates.

Cement and aggregate sales in line with other Mineral Product Association products were generally flat over the firstlegmteer
annual sales being positive. In the twelve months to March 2016, aggregates, ready mixed concrete and mortar salesvesgduist
compared to the previous twelve months.

Despitea slight slowdown in the commercial and industrial sectors, infrastructure continues to perform well. The market is ptedicted
grow faster than other sectors over the next few years with projects suéhiradeyPoint Nuclear Power station, HS2 rail connection,
high rise buildings in Canary Wharf, Thames Tideway Tunnel and a planned government £15.2 billion road investment scheme.

Thise SI NJ 6dzA f RSNR& YSNOKFIyda NS aSSAy3a | INRgAYy3IA RSYFYRt TNRY 0 dzhf
conditions and waste issues. Although paper bags with plastic lining keep cement in good condition for up to 6 monthspayitde

premium for a plastic packed product. Merchants are also beginning to see the advantage of being able to store cemein theside

yards to free up more valuable space in store.

Despitean early Easter, sales of packed aggregates increased well ahead of last year, and the demand for packed mortars and other
readyto-use cementitious products is strong and is expected to continue.

Sustainabilityand the environment are key issues facing the cement industry. There are challenges ahead with the implementation of
tKFaS n 2F GKS 9! 9YA&aAz2y ¢NIXRAy3I {OKSYS 09! 9¢{0 Ayngsnunx gKAO
amongst other things, may lead to increasing the replacement levels of additions such as GGBS, limestone and PFApadalk and

cements over the next few years to reduce associated CO?2.

Thesechanges and others in combination could increase the cost of production over the next few years.




Setting the Standard

Expert Panel

Roofin g Produ Cl®art of Heavy Building Materials

kL s
Y Y
Andy Williamson, Group Managin®irector IKOLJXt O A& . a. L Q& POEEES NI F2NJ w22 FA Y :
Roofing had a slow first quarter, echoing the recently published manufacturing figures. The storms late last year mag pigletia
forward roofing works that might have been fixed in Spring in better weather.

¢ K S M&@aisignificant slowdown in new build commercial and retail project2020 down on last year. This will impact our sector

N6y Y2y (iKaQ GAYS gKSy O2yiGNY OG2NR ¢2dA R y2N¥YIFffe 0SS LlmthiAy3a GKS
GKA&AD | 2dzaSodzif RAy3 O2dzf R R2 gAGK Y2NB 2F | o6022ai0 (da2itea ¢SQNB
incentive to increase supply and lower prices and profits.

L {didfigult to get a handle on RMI at the momensome commodity products are doing well although commercial and public sector
refurbishment had a slow start to the year. There are a lot of projects in the pipetin@o major concerns but funding cuts from R
f20Ff 3A2@BSNYyYSyd aSSYy (2 o6S GF{Ay3a STFSOG ra aodOkKz22fax F2NJ SEI YLJ

RetalA & dzyaSGdGf SR Fa .dzyyAy3da FO0ljdzAiNBa 1 2YSorasS FyR A& LINAOAyYy3 | 33
strategy designed to tackle consumer perception of their previously expensive retail prices. Homebase leapt over B&Qfé&r\ttiekes

lowest priced basket in yeam-year comparisons in the Insigitaint30 report. Who will it affect the most, and who will come out
FTAIKGAY3IK 2SQff KFE@S G2 g+AG YR aSSo

Skillsshortages and recruitment continues to be a constraint on current work and a concern for the future. When projects are
approved, we should all be worried about how the industry will service them. Are there enough skilled workers out thezefdis
full circle back to Brexit again, as the UK was built through the employment of immigrants from the Poles to.the Irish




Expert Panel WKevstene

Seel L| nte|S(part of Heavy Building Materials)

Derrick McFarland, Managing Director Keystone Lintelsia . L Q& foRSteelSimNdis.

The year started positively for treteellintels market which is strongly associated with new housebuilding. January and February were
particularly strong. The overall market for steel lintels in the first three months of 2016 rose 8% compared with the Sacthiagte
year.

AlthoughO2 y OSSNy & | 02dzi GKS AYLI OG 2F . NBEAG INB dzyaSiaidtAy3d K2dzaSodzh
the nationals. Regional housebuilders are also performing well, but demand varies by area and fluctuates more than tig nétgon
have the resources to take a longer view on investing in new developments.

TheYF NJ Sd LIX FGSIFdzSR Ay !'LINAE |yR 6S R2y Qi SELISOG (GKAa G2 OKFy3S
strategies are being held back until the market knows which way the voting goes and the implications of that decision.

TheD2 OSNY YSYy i Qa RSOA&AA2Y (2 & ONiecedtlyih3hhBouse bf Ndd® ghd knacke8 Backdothe OK L f f Sy 3§
/| 2YY2yad LGQa adGAftt dzyOf SFNJ gKFd GKS /2YY2ya gAfft | &NSnlIi | yR 6K
some form, together with a review on how carbon neutral is measured.

InitiallyA y G N2 RdzOSR AY wnnc Fa LINI 2F GKS D2OSNYyYSyidiQa DNBSy ! 3SyRI X
energy performance of new buildings from the way they are lautitte fabricg through to the reduction of CO2 emissions froghting,

ventilation and heating. Reviving it opens up new opportunities. Manufacturers will be challenged to innovate and intediuce n

products and systems to help meet new energy efficiency targets.

SARatings remain relevant to housebuilding, and will continue to challenge builders who are just getting to grips with 20etdnsg
odzi GKS@QNB | ySOSaalNER adSL)I G642 T SNRB OFNb2yo®




Expert Panel  knafwsuunos

Mineral Wool Insulationgparof Heavy Building Materials)

it fime +o save M&ﬂﬂ

JohnSinfield Managing Director Knauf Insulationisa . L Q& fo@Minedsl Mol Insulation.

Knauflnsulation is pleased to be associated with the BMBI. In this increasingly unpredictable world any source of good, aethoritat
information is to be applauded.

UnprgdictabAIeis the righ:t Wo[d to descrilge the iAnsAuIation sectorAthis year. While the overall marke:[ has performed in line with the BMBI A
AYRAOSa GKSNB KIS 0SSy a2YS aA3ayAFAOFIY(d aSOG2NIft ameATiad bSge o
performing products in the 032 lambda range continues to increase.

Bycontrastmineralwool sales for housing RMI, the housing refurbishment sector, has been very poor this year, due to the effective

RSyAiasS 2F GKS DNBSYy 5SIfd hTFAOS NBFANDPAAKYSYy(d A& 2yS oNRIKG aLd
In non-domestic new build, warehouses remains very strong, as is the South East generally.

Al KS YSNOKIyGa KFEZS NBFSNBYOSR a2YS W. NBEAG KFEy3d2g@gSHEphdfy GKSANI
relief on the 24th June irrespective of the result. At least we will know one way or the other.

Soc the future. As has become the norm in the insulation market, we have an ever shifting legislative pipeline. No Zerbl@admn

no improved Part L; no clarity about thermal & acoustic regulations over the next few years. Try selling that lacktpteigdailr
board as a base for an investment plan!

AsL gNAGS GKA&AXZ 6SQNB ¢ BinfieldEevigwaohk puili$hedt|and thé redudd thaindiistry hop® this willK S
provide a robust framework the industry can adopt and use as a solid foundation for reviving theoseatose domestic
refurbishment market.

Nexttime | put pen to paper we willbe pestB F SNBY RdzY® 2 At f 06S |y AyGSNBadAy3da 2yS L ¥FSS¢
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Q u arte rly Re po rt Builders Merchant

Q12016 Building Index Zdined

Timber, Sheet & Joinery Products Timber, Sheet & Joinery Products - Quarterly
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