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Introduction

John Newcomb, CEO BMF Builders Merchant
Building Index Zdined

)

ThisBuildersMerchantBuildingindex(BMBI)report containsdatafrom D ¥ g@undbreakingBuildersMerchantsPanel whichanalyseslatafrom over
80% of generalistd dzA f RS NB R sajésihiiolghout Great Britain. D ¥ YBQiklersMerchant Point of Sale TrackingData sets a gold standardin
reliablemarkettrends Unlikedatafrom sourcesbasedon estimates,or salesfrom suppliersto the supplychain,this up-to-date datais basedon actual
salesfrom merchantsto buildersandother trades

BMBItrend datais indexedon the 12 month period July2014to June2015 Themonthly seriestrackswhat is happeningn the marketmonth by month
and includesan in-depth review every quarter. Thistrend seriesgivesour industry accesgo far more accurateand comprehensivansightsthan that
availableto other constructionsectors

MRAMarketingproducesthe BuildersMerchantBuildingindex,a brand of the BMF,to communicateto the wider marketasthe voiceof the industryas
well as the voice of individual ExpertBrands The CrystalGroup, Keylite Roof Windows, Timbmet, AlumascWater ManagementSolutions,Hanson
Cement,IKOPLC KeystoneLintels, KnaufInsulation, Enconlnsulation, Ibstock, Natural PavingProductsand Heatrae Sadia,who provide valuable
commentaryon markettrendsandinfluences

BMBIlawinner in the Charteredinstitute of Marketing ConstructionMarketing Awards(CMA) ! This is an innovative offering to
TheBuildersMerchant BuildingIndexwon the W. $eoduct] | dzyirQis@ S | GaksiructionMarketing pr%w?e C!agty on what is a very
Awards The awards showcasethe construction A y' R dzictedtiit@ énnovation and effectivenessin _ne - ulousindexto measure Grt;:‘at
marketing The collaborationbetween GfK,BMFand MRAIs providingthe industry with unique accesgo insightto the market for RML. 8
robustmarketdataand BMBIlis beingrecognisedacrossour industryandbeyond CMAjudges

The monthly and quarterly reports provide valuabletop-level indicesbut (i K S K@ <arablymore data available GfKinsightsgo much deeperand
include salesvalue data. GfKcan quantify market valuesand drill down into contributing categories tracing product group performance,to focuson
aspectghat are criticalto you. GfKcanalsoproducerobustlike-for-like marketcomparabilitytailored to the requirementsof anindividualbusinessAs
more merchantsjoin to submittheir monthly salesout datathe quality of this information canonly becomemore extensiveandrigorous Merchantsor
supplierswho are interestedin acquiringdataor gettinginvolvedshouldcontactRichardFrankconrichardfrankcom@gficom

The BMBIwebsite enablesyou to compare Landscapingrends with HeavyBuilding Materials, or Kitchenswith Timber on our interactive charts
Downloadthe latestreport, readthe newsor searchthroughcommentsor blogsat www.bmbi.co.uk. Followusandthe Experts@theBMBI
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Overview

A solid Octoberfor merchants

Total merchantsalesin Octoberwere the highestsince GfKbegancompilingBMBIsalesdata in July2014 ¢ a potential cause
for celebration Howeverwe cannot ignore likely the impact of inflation, with many sectors reporting substantial price
increasever the past12 months Thatsaid,merchantssignificantlyout-performed ONSConstructionOutput in Octoberand
showno signof the predictedweakerautumntrading.

Yearon Year

Total . dzA f R&dWanyalue saleswere up 10.0% in October 2017 comparedwith October last year, helped by one
additionaltradingday. Amongtop categorieswere Tools(+12.3%), PlumbingHeating& Electrica+11.4%) and HeavyBuilding
Materials(11.1%). All categoriessold more this yearand HeavyBuildingMaterials(the largestcategory)and Timber& Joinery
Products(secondlargest)saw their highestmonthly salesto date. Averagesalesa day (which take accountof trading days)
were up 5.0%in Octoberfor merchantsoverall

Month on month

Onemore trading day helped Octobersalesincreaseby 5.0% comparedwith September Tools(+7.9%) and Timber& Joinery
Products(6.4%) were amongfour categorieshat did better than merchantsgenerally SeasonatategoryLandscaping-1.2%)
soldless Averagesalesa dayin OctoberexceededSeptembelby 0.3% Eightcategoriessold more, includingPlumbingHeating
& Electrical+2.2%).

Other periods

The latest three months (Augustto October)were 6.2% up on the samethree monthsin 2016 with an equal number of
trading days PlumbingHeating& Electrical(+9.3%), Tools(+8.0%) and Kitchens& Bathrooms(+7.9%) grew more stronglyand
all categoriessawgains

Yearto-date sales(Januaryto October)were 4.9% aheadof the sameperiod last year and the rolling 12 months (November
2016to October2017) were 5.4% better than the precedingl2 months(+5.0%adjustedfor a differenceof onetradingday)

Index
h O G 2 ®@ltNdgMerchantBuildingindexwas1234 (116.4 adjustedfor tradingdays) Ironmongery(130.6) washighest
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The Expert Panel
Speaking for their markets

Builders Merchant

Building Index Zdined

TheBuilders Merchant Building Index (BMBI) includes a growing panel of industry Experts. In each quarterly report they cartiment o
market, with a particular focus on the story behind the trerd@spertsare leading brands, or brands aspiring to become leadéns,are the
voice of their markets.

The Q3 201Teport, which includes commentary from oexperts is availableere

Meet the Builders Merchant Building Index Experts:

Mike Beard Merchant
DevelopmentDirector, Encon
Syliyadz  GA2y A& . a

Steve Halford Group Managing
Director, The Crystal Group is
.a. LQa PHCISiNIOwsT

Andrew SimpsonNational
CommerciaDirector,Hans\ngement
A& . a.LQa 9ES&ISNI

00rs . Aggregates=us Insulation Products Distribution
crystail\\//: “*Hanson encon
HEIDELBERGCEMENT Group INSULATION

No.1 for choice * No.1 for colour

Andy Williamson Group
. Managiggirector IKGPLAs
.a.LQa 9ELISNIL T2

Tony FranceSales Director,“
Ibstockis a. L Q& BEckdS N

IBSTOCK

JohnDuffin, ManagingDirector,
YSetAGS w22F 24
Expert for RooWindows

keylite<4

Roof Windows

Nigel CoxManagingDirector,
¢CAYOYSG Aa . a.
Timber & Panel Products

®TIMBMET

Everything wood should be

SteveDurdant-Hollamby,
ManagingDirector, AWMSs

Ca.LQa 9ELINI F| &

Rainwater & Drainage

ALUMASC _

WATER MANAGEMENT SOLUTIONS.

Products uxo
Setting the Standard

Derrick McFarlandManaging
Dir@ctdd, Keystonelintels is

WKeystone

.a.LQa 9ELISNI TF2N

Paul Rivett Managing Director, R
Heatrae Sadiaisa . L Qa 9E

[ AWaieSHedting

s LA

John SinfieldManaging
Director, Knaufnsulation is

25, aSHiQd 9ELISNI T2

Insulation

knau
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Malcolm GoughGroup Sales &
MarketingDirector,Natural Paving
ta2RdzO00a A& . a.
NaturalStone,Vitrified Paving &
Artificial Grasg
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Monthly: IndexandCategories I
October 2016%* October 2017 Builders Merchant

(Indexedon monthly average, Jul014¢ June 2015) Bu I Id I ng Index ~

2016 2017

Total Builders Merchants - 112.3 | 113.6 - 100.5 | 122.8 | 106.7 121.1 119.2 117.5 123.4

100 77.1
Timber & Joinery Products 100 112.8 113.7 76.1 990.1 1009 1212 1029 1171 116.7 116.3 117.3 1169 1244

Heavy Building Materials 100 113.4 1141 77.0 94.0 100.1 123.0 106.9 1225 121.2 120.6 121.6 1194 1258
Decorating 100 108.3 110.4 76.3 92.8 97.0 115.6 98.8 111.0 111.8 1146 1156 1105 1154
Tools 100 106.5 111.3 74.8 97.6 101.7 120.7 97.2 107.0 109.9 109.8 110.8 1104 119.2
Workwear & Safetywear 100 1109 1332 72,6 1095 102.7 1141 851 1014 994 95.2 96.2 107.0 1129
Ironmongery 100 118.0 1199 846 1075 1094 129.2 1075 121.6 1245 1256 126.6 123.4 130.6
Landscaping 100 1102  97.2 62.4 71.0 87.7 1295 1381 153.1 1469 140.8 1418 117.1 115.38
Plumbing, Heating & Electrical 100 116.0 1324 94.0 1149 116.1 1287 98.3 109.7 110 106.6 107.6 120.3 128.9
Renewables & Water Saving 100 61.2 73.4 42.4 68.1 76.2 90.3 68.2 70.2 69.9 66.6 67.6 69.2 78.3
Kitchens & Bathrooms 100 1094 1217 83.8 98.1 110.2 123.6 99.3 1112.3 118.3 113.7 1147 1145 120.2

Miscellaneous 100 113.6 122.2 92.6 113.2 108.8 1244 1034 1205 1137 1172 1182 119.8 1184

108.3 107.1 813

Services 100 87.8 95.0 115.0 100.6 1124 110.6 1116 110.6 114.0

*Qick the web link below to see the complete series of indices from July 2015.

4 Sourcrk DFTYQa
Builders Merchants

Total Category Report

July 2015 t@ctober 2017
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Monthly: Index

Adjusted andunadjusted Builders Merchant
forJtrading days J Building Index Zdine

)

Total Builders Merchants Index v Total Adjusted for Trading Days Index

Indexed on July 2014 - June 2015
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Monthly: Index and Categories

Builders Merchant
October 201 4ndex Building Indox EARE

October 2017 Index

Indexed on July 2014 - June 2015
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Monthly: Sales Indices

Adjusted andunadjusted Builders Merchant
forJtrading days J Building Index Zdined

Monthly: Year on Year

)
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Monthly: ThisYearv Last¥ear
October 2017 sales indices

)

Builders Merchant

Building Index

October 2017 index v October 2016 index
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Monthly: ThisYearv Last¥ear
October 2017 average BulldersMerchan
sales per day indices uilding Index

)

t

October 2017 index v October 2016 index
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Average sales per day indices (1 more trading day this month)
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Monthly: ThisMonth v LastMonth

October 2017 sales indices Builders Merchan
Building Index

)

t

October 2017 index v September 2017 index
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Monthly: ThisMonth v LastMonth
October 2017
average sales per day indices

Builders Merchan

Building Index Zdined

)

t

October 2017 index v September 2017 index
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Quarterly Index and Categories
Quarter3 2016* to Quarter32017  Builders Merchant

(Indexed on July 2014 to June 2015) Bu | Idlng Index

)

QUARTERLY SALES VALUE INDE « Q32016 | Q42016 | Q12017 | Q22017 | Q32017
Total Builders Merchants 112.9 100.9 106.0 116.0 119.1

(0]0)
Timber & Joinery Products 100 1111 100.7 107.1 112.3 1171

Heavy Building Materials 100 113.6 101.4 105.7 116.9 120.7
Decorating 100 110.0 98.2 101.8 107.2 113.9
Tools 100 102.8 97.3 106.7 104.7 109.8
Workwear & Safetywear 100 99.4 105.5 108.8 95.3 100.9
Ironmongery 100 115.5 107.4 115.3 117.9 125.3
Landscaping 100 127.0 89.8 96.1 146.0 130.4
Plumbing, Heating & Electrical 100 105.3 113.9 119.9 106.0 113.4
Renewables & Water Saving 100 66.5 59.0 78.2 69.4 69.0
Kitchens & Bathrooms 100 106.1 104.7 110.6 109.6 115.2

Miscellaneous 100 115.1 109.4 115.5 112.5 120.5

107.6 112.4

113.9

Services 100 98.9 99.3

*Qick the web link below to see the complete series of quarterly indices from September 2(

4Sourcd DFYQa
GrK Builders Merchants

Total Category Report

July 2015 t&eptember 2017
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Quarterly Index

Adjusted and unadjusted Builders Merchant
forJtrading days J Building Index Zdined

)

74 Sourcer DFYQa
ol ol T ol b o ol bl 1 N ol fand ) Ll b el b 7|2 .{| Builders Merchants

Trading Wl Total Category Report
days: 64
| | i | | | | | i | l | i | July 2015 t&eptember 2017
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